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CORPORATE
PROFILE 2022

OUR VISION

Milestone year in which the tenth Premium
Outlets will open
Contribute to a truly prosperous society as a
leading outlet mall company
Premium Outlets originated in the United States, and the Gotemba Premium Outlets opened
in July 2000 as the first location in Japan. Since then, we have continued to focus on being a

leading Japanese company involved in the entire process from development to operation of
high-quality outlet malls.

Based on a concept of providing an environment with an extraordinary feel where shopping
can be enjoyed throughout the day rather than just being a place to buy products, we

have grown through the support received from a wide range of stakeholders involved in

the Premium Outlets, including customers, tenants and members of the local community.
Underlying all of our actions is a desire to contribute to the creation of a truly prosperous
society through the Premium Outlets.

This includes providing great excitement to many customers through a wide range of

experiences at our Premium Outlets, as well as contributing to energizing the local community
as a good corporate citizen.

In addition, we want to increase the level of happiness among our staff by creating a

comfortable, lively workplace environment in which everyone can enjoy being at work.

By fulfilling the expectations of our customers, local communities, tenants and staff and
creating a virtuous cycle that leads to further growth, we are aiming to contribute to the
creation of a truly prosperous society.

In the fall of 2022, the new Fukaya-Hanazono Premium Outlets will open. It will be our 10th

location in Japan and first new outlet mall in 10 years. Through partnership and collaboration
between public and private sectors, we will work together to increase the value of the local

area, coexist with the local community and become a tourist destination that will contribute to
development in the area.

By creating outlet malls with appeal that exceeds even the high expectations so many people
have for the Premium Outlets, we will work to further increase the experiential value offered

by our shopping centers and continue to take on new challenges in the future while remaining
true to our founding principle.

Masaki Yamagishi
Chief Executive Officer

Mitsubishi Estate • Simon Co., Ltd.
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History

COMPANY HISTORY

NEW CENTERS

Mitsubishi Estate・Simon Co., Ltd. is a joint venture between Mitsubishi Estate Co.,

Upcoming Openings

(Tentative name)
Kyoto-Joyo Premium Outlets®︎

Ltd. and Simon Property Group, Inc., the largest specialized commercial developer in
the United States. Our main business is the development, ownership, and operation

We are planning to open an outlet mall in the

of outlet centers in Japan. Starting with the opening of Gotemba Premium Outlets

eastern hills of Joyo City, Kyoto Prefecture right
after the opening of the Otsu – Joyo section of

in 2000, we currently operate nine facilities nationwide, and furthermore, two new

the Shin-Meishin Expressway.

premium outlets are scheduled to open.

2009
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2003

〔 March 〕
Sano Premium
Outlets opens.

1999


〔 July 〕

 helsea Japan
C
Co., Ltd. is
founded.

〔 July 〕

Phase 2 of Gotemba
Premium Outlets is
completed.

2005
〔 March 〕

Toki Premium Outlets
opens.

6 〔 July 〕

Kobe-Sanda Premium
Outlets opens.

1

2

Rinku Premium
Outlets opens.

Phase 2 of Rinku
Premium Outlets is
completed.

2002

4

Tosu Premium Outlets
opens.

〔 July 〕

Phase 2 of Sano Premium
Outlets is completed.

2000

〔 December 〕

〔 March 〕

〔 March 〕

〔 December 〕

Phase 3 of Rinku Premium
Outlets is completed.

2004

Phase 3 of Sano
Premium Outlets is
completed.

〔 October 〕

Phase 2 of Toki
Premium Outlets is
completed.

2006

6

10

5
2

1

3

8
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opening in fall 2022
Fukaya-Hanazono Premium Outlets®

4

〔 March 〕

Chelsea Japan becomes
a consolidated subsidiary
of Mitsubishi Estate.

Phase 2 of Tosu Premium
Outlets is completed.

〔 March 〕

Gotemba Premium
Outlets opens.

〔 November 〕

2007

5

〔 July 〕

7

8 〔 July 〕

Ami Premium Outlets
opens.

〔 July 〕

Phase 4 of Sano
Premium Outlets is
completed.
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Sendai-Izumi Premium
Outlets opens.

〔 February 〕

Phase 3 of Tosu
Premium Outlets is
completed.

The Company
changes its name to
Mitsubishi Estate •
Simon Co., Ltd.

〔 April 〕 9

〔 December 〕

Phase 2 of Ami
Premium Outlets is
completed.

2011

10〔 Fall 〕

Phase 4 of Toki Premium Outlets is
completed.

〔 July 〕

Phase 3 of Gotemba
Premium Outlets is
completed.

2022

〔 November 〕

Phase 3 of Toki
Premium Outlets is
completed.

〔 March 〕

2008

2014

〔 July 〕

〔 December 〕

Phase 2 of Kobe-Sanda
Premium Outlets is
completed.

〔 October 〕

2010

Shisui Premium
Outlets opens.

〔 July 〕

〔 April 〕

Phase 2 of Shisui
Premium Outlets is
completed.

2015

2013

Fukaya-Hanazono Premium
Outlets opens

〔 November 〕

Phase 4 of Tosu
Premium Outlets is
completed.

〔 September 〕

Phase 3 of Shisui
Premium Outlets is
completed.

2018

Phase 4 of Rinku Premium
Outlets is completed.

〔 December 〕

Phase 3 of Kobe-Sanda
Premium Outlets is
completed.

2019

〔 June 〕

Phase 4 of Gotemba
Premium Outlets is
completed.

〔 August 〕

Phase 5 of Rinku
Premium Outlets is
completed.

2020

2012

WORLDWIDE

Worldwide
Premium Outlets

C ANADA

®

PREMIUM OUTLETS® is an American-born outlet shopping center trademarked
by Simon Property Group, Inc. dating back to the early 1980s. With Woodbury

KOREA

JAPAN

U SA

Common Premium Outlets in the suburbs of New York City as its flagship, it has

expanded to include Desert Hills Premium Outlets in the suburbs of Los Angeles,
Waikele Premium Outlets in Hawaii, and other locations throughout the United

MEXICO

States. Through joint ventures, the company is currently expanding its operations
to other countries around the world, including Japan, Mexico, Canada, South
Korea, Malaysia, and Thailand.

HAWAII

PUERTO RICO

THAILAND
MALAYSIA
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Our Focus on the
Location

OUR VALUE

The Value
We Cherish

Our Focus on the
Place

Our Focus on the
Service

Suburban
Locations

Resort Atmosphere

Premium
Experience

Exciting Outings

Creating an Exciting Environment

Exciting Real Shopping

In order for people to get away from their daily lives and
feel the extraordinary, we believe that it is necessary to
have an environment and time to change their minds.
Being located in the suburbs, which are a certain distance
from urban areas, our facilities feel like you are going
for a drive or a short trip. In addition, the location of our
facilities in the suburbs is designed to avoid competing
directly with full-price stores in urban locations.

The facility environment is reminiscent of overseas resorts
so that customers can enjoy shopping with elegance and
a sense of freedom. In addition, efforts are being made to
create and maintain the space, and a variety of plants and
floral decorations are used to create a beautiful landscape
that takes advantage of the open-air natural environment.

We would like to be a place where you can enjoy
outlet shopping to the fullest and have a special time,
where every experience you have will be exciting and
memorable. In order to make you feel the value of coming
all the way to our facilities, in addition to attracting
popular brands, offering a wide variety of gourmet
foods, and holding participatory events, our staff are
constantly improving their spirit and skills of "omotenashi
(hospitality)" to enrich your shopping experience.

Strategic Expansion that Changes
with the Times

Becoming a Regional Hub Facility
in a Wide Trade Area

The elegant and beautiful streets look like a resort,

and popular brands from around the world line the

streets, making for an exciting shopping experience.
A space where you can get away from your daily
life and have a valuable experience filled with

excitement that will leave you with vivid memories of
the day, rather than just shopping to get things—it is
exactly what makes Premium Outlets the "WORLD'S
SHOPPING RESORTS". A place where you can turn

the everyday activity of shopping into a special and

valuable experience. We are aiming for such a facility.

By strategically expanding our facilities, we are expanding

As a company that operates in suburban areas, we are also

three key elements of location, place, and service, as well as

operate. We aim to take advantage of the characteristics of

our brand lineup, services and functions. By focusing on the
through expansion,

we provide customers
with a fresh and

exciting experience
that they will never
forget.
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focusing on co-prosperity with the communities where we
a wide trade area to become a hub facility and work with

various facilities and areas in the vicinity, as well as promote
employment through facility operations to revitalize the

region. In addition, by including the name of the area in the
name of the facility, we are helping to improve the area’s
recognition and image.
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Premium
Outlets

DEVELOPMENT IN IN
JAPAN
DEVELOPMENT
JAPAN

in Japan

We offer unique shopping

resorts in selected areas that
are easily accessible from
major cities.

Gotemba Premium Outlets®
SINCE 2000

This is the flagship Premium Outlets in Japan. It boasts the largest store area in
Japan on a vast premises with a view of Mt. Fuji, a World Heritage Site. The Hill Side,
the fourth phase of the project, opened in June 2020. The site includes a miniature
amusement park, the Odakyu Group's HOTEL CLAD, and a day spa facility Konohanano-yu, and it is the one and only shopping resort that represents Japan beyond the
boundaries of an outlet.
Number of stores
Location
Area

Approx. 290 shops

1312, Fukasawa, Gotemba-Shi, Shizuoka, Japan

Site area: Approx. 419,200㎡/ Retail area: Approx. 61.300㎡

PhaseⅠ: July 2000
PhaseⅡ:

July 2003

PhaseⅢ: March 2008
PhaseⅣ: June 2020

「HOTEL CLAD」
Odakyu Resorts Co., Ltd

「Konohana-no-yu」
Odakyu Resorts Co., Ltd

Fukaya-Hanazono Premium Outlets®

Opening in the fall of 2022, Fukaya-Hanazono Premium Outlets will be our first
new outlet mall in 10 years and 10th Premium Outlets location in Japan.
Based on the concept of coexistence with the local community, it will use bricks
associated with Fukaya City and have a design that emphasizes harmony with
the surrounding environment and evokes an image of the rich nature found in
northwestern Saitama Prefecture while at the same time possessing a new image
in line with modern trends.
As part of the Hanazono IC Base Development Project being carried out with the
aim of revitalizing the broader region through the promotion of agriculture and
tourism, the Fukaya Terrace Vegetable Friends Farm of Kewpie Corporation and
Fukaya City’s Fukaya Terrace Park will be located adjacent to the outlet mall,
making it possible to further enjoy the rich nature and agriculture of northwestern
Saitama along with outlet shopping.
Number of stores
Location
Area
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Approx. 130 shops

Nagata & Kuroda districts in Fukaya City, Saitama Prefecture (3-minute walk from the Chichibu Railway Fukaya-Hanazono Station)
Site area: Approx. 176,800㎡/ Retail area: Approx. 27,500㎡
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Rinku Premium Outlets®
SINCE 2000

The Seaside Area, the fifth phase of the project, opened in
August 2020. Green Park, a new vast grassy plaza where you can
enjoy glamping facilities and outdoor activities, has been newly
established, and it has evolved into a seaside outlet that takes
advantage of its versatile functions and environment.
Number of stores
Location
Area

Approx. 250 shops

3-28 Rinku Ourai Minami, Izumisano-shi, Osaka, Japan

Tosu Premium Outlets®

Site area: Approx. 132,300㎡/ Retail area: Approx. 50,200㎡

Phase Ⅰ: November 2000
Phase Ⅱ: March 2002

Phase Ⅲ: December 2004

SINCE 2004

Phase Ⅳ: July 2012

Built in the image of a southern California town with tall palm trees
and bright sunshine, it is the largest outlet center in Kyushu, with
beautiful white walls, warm-colored roof tiles and tile patterns.

Phase Ⅴ: August 2020

Number of stores
Location
Area

Approx. 170 shops

8-1, Yayoigaoka, Tosu-Shi, Saga, Japan

Site area: Approx. 134,200㎡/ Retail area: Approx. 31,700㎡

Phase Ⅰ: March 2004

Phase Ⅱ: December 2007

Sano Premium Outlets®

Number of stores
Location
Area

Approx. 180 shops

2058, Koena-cho, Sano-Shi, Tochigi, Japan

Site area: Approx. 174,600㎡/ Retail area: Approx. 37,300㎡

Phase Ⅰ: March 2003
Phase Ⅱ: July 2004
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Phase Ⅲ: March 2006
Phase Ⅳ: July 2008

Phase Ⅳ: November 2019

Toki Premium Outlets®

SINCE 2003

Set against the backdrop of Mt. Mikamo, one of Japan's 100
most famous "Flower Mountains", this lush green environment is
reminiscent of a city on the East Coast of the United States. This is
one of the leading outlet centers in Kanto, boasting a wide range of
products from luxury brands to household goods.

Phase Ⅲ: July 2011

SINCE 2005

Built in the image of Colorado, embraced by the majestic Rocky
Mountains, it is an outlet center surrounded by the beautiful
mountains of the Central Alps, offering a beautiful view with a
sense of openness.
Number of stores
Location
Area

Approx. 180 shops

1-2, Tokigaoka, Toki-Shi, Gifu, Japan

Site area: Approx. 284,600㎡/ Retail area: Approx. 35,100㎡

Phase Ⅰ: March 2005

Phase Ⅱ: October 2006

Phase Ⅲ: July 2010

Phase Ⅳ: November 2014
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Kobe-Sanda Premium Outlets®
SINCE 2007

Modeled after the upscale residential area of Pasadena in the
suburbs of Los Angeles, with an image of an open, premium, adult
cityscape. It is one of the largest outlet centers in western Japan.
Number of stores
Location
Area

Approx. 210 shops

7-3, Kouzudai, Kita-Ku, Kobe-Shi, Hyogo, Japan

Site area: Approx. 316,800㎡/ Retail area: Approx. 42,100㎡

Phase Ⅰ: July 2007

Phase Ⅱ: December 2009

Ami Premium Outlets®

Phase Ⅲ: December 2012

SINCE 2009

The buildings are lined with palm trees, reminiscent of the West
Coast of the United States, giving you a relaxed and comfortable
feeling. It is an easily accessible outlet center that is directly
connected to the Ken-o Expressway Ami-Higashi interchange.
Number of stores
Location
Area

Approx. 160 shops

4-1-1, Yoshiwara, Ami, Inashiki, Ibaraki, Japan

Site area: Approx. 211,100㎡/ Retail area: Approx. 30,600㎡

Phase Ⅰ: July 2009

Phase Ⅱ: December 2011

Shisui Premium Outlets®
SINCE 2013

The building is inspired by American Art Deco and is located near
Narita Airport. It is one of the largest outlet centers in Kanto with
easy access from central Tokyo.
Number of stores
Location
Area

Sendai-Izumi Premium Outlets®
SINCE 2008

Approx. 220 shops

2-4-1, Iizumi Shisui-machi, Inba-gun, Chiba, Japan

Site area: Approx. 421,100㎡/ Retail area: Approx. 42,100㎡

Phase Ⅰ: April 2013
Phase Ⅱ: April 2015

Phase Ⅲ: September 2018

Located in the elegant and lush Izumi Park Town, this two-story
outlet center is adjacent to the Sendai Royal Park Hotel and
Izumi Park Town Tapio. It was built in the image of the streets of
northeastern United States.
Number of stores
Location
Area

Approx. 80 shops

6-1-1, Teraoka, Izumi-Ku, Sendai-Shi, Miyagi, Japan

Site area: Approx. 43,700㎡/ Retail area: Approx. 15,200㎡

Phase Ⅰ: October 2008
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Enhancing corporate value
directed at achieving
sustainable growth

INTERVIEWS

Creators
of
Excitement
Our Aspirations

From the departments that support

the Premium Outlets, we asked three
people to share their aspirations:
the General Managers of Leasing,

Corporate Planning, and a Premium
Outlets.

Ayano Sugiyama

General Manager, Corporate Planning Department

T

Creating a premium
experience for customers
through high quality leasing

Tatsuya Maeda

Senior Managing Director /
General Manager, Leasing Department

W

ithout being cookie cutter shopping centers, it is essential
that we create appealing outlet malls through a unique mix
of tenants. One of our strengths is our ability to leverage a global
network as Japan’s only foreign outlet mall developer to attract
more foreign brands. No other leasing team can match our global
strength. When we first started operating in 1999, many brands were
hesitant to open shops in outlet shopping centers due to concern
it could negatively affect their brand perception. However, as a
result of continuing to provide high value at the Premium Outlets in
Japan, I feel this hesitancy has diminished. Going forward, it will be
important for us to continually update the shopping centers in line
with the current trends and leverage the suburban location to create
an extraordinary, enjoyable experience.
Currently, we are focusing our efforts on zoning. We are working to
improve the shopping convenience by grouping brands with high
affinity to the main targets and categories and arranging the layout
to better match our customers’ lifestyles. I feel this will make the
shopping routes clearer and enable brands to be satisfied with their
decision to open a shop. In addition to developing new tenants,
supporting and strengthening the relationships with existing
tenants is also an important function of the Leasing Department.
Outlet shopping centers are a place where customers can meet and
experience brands they have never used before. We will do whatever
it takes to create such brand fans and help realize the tenant’s
strategy. We want to be good partners to our tenants. We will work
to develop outlet malls that offer an enjoyable shopping experience
to customers and have a presence to be candidate locations for
brands.
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he mission of the Corporate Planning Department is to create
the company’s future vision and fill in the gap between
the vision and the current situation. To achieve this, we create a
medium-term management plan, propose initiatives and promote
awareness internally and externally. Even as a company with stable
growth based on a strong business model, we have reached a
turning point for adapting to the rapid changes in today’s society.
In order to achieve continued growth without relying on building
new and expanding the existing outlet malls, it will be essential to
enhance the appeal of the current locations and further strengthen
their ability to draw customers. Initially, we are upgrading the
facilities in preparation for the return of foreign tourists. In addition,
we need to foster personnel who will lead the creation of new value.
The ability to gain new knowledge and attempt new challenges in
unfamiliar work through cross-division transfers will expand the
horizons and increase sensitivity among employees. Along with
fostering a workforce that possesses comprehensive understanding
of the company, it will be important to strengthen the connections
between divisions and ensure both the head office and shopping
centers function smoothly in order to further grow the business.
Also, working to enhance corporate value in order to maintain
the support from a broad range of stakeholders is another of our
important roles. We strive to create policies that show awareness
and understanding for the requests from our stakeholders.

Recently, promoting SDGs, including measures for global warming
and coexistence with the local community, has taken on increased
importance. Along with handling these external functions, we focus
on internal branding. The Corporate Planning Department is the
only department to oversee the entire company, and we also act
as a bridge between management and employees. Although we
are facing a major turning point, the company continues to grow,
and stakeholders continue to have high expectations. Our job is
to communicate positive messages such as these and enable all
employees to feel “this is an exciting company to work for”.

Shopping center that elicits
an emotional response and
remains in the hearts of
customers

Yasushi Matsumoto

General Manager, Gotemba Premium Outlets

T

he essential value of the Premium Outlets is “Shopping of
quality products at everyday outlet prices while receiving
excellent customer service” and “Shopping experiences in
extraordinary surroundings just like treasure hunting, which makes
spending time enjoyable”. It is our role to maximize this value,
and one of the merits of being located on-site at the outlet malls is
the ability to quickly reflect customer reactions and trends in mall
operations.
Since the start of the COVID-19 pandemic, the hurdles to leaving
home have risen, meaning that the customers visiting our outlet
malls have “chosen” to be there. We want to respond by providing
a better than expected experience, offering a feeling of happiness,
enjoyment and excitement and making our customers “want to
come back”. In order to be an “outlet mall that is worthy of leaving
home for”, while it is of course necessary to maintain safety and
security, it is also important to put our heart into creating a better
environment and improving service.

To achieve this, we are strengthening cooperation with our tenants
and business partners to create the desired outlet malls, including
sharing our internal statements with their staff members.

Further honing daily operations will be essential for realizing our
true value, and only when this is guaranteed can we create an
enjoyable shopping experience for customers. If the Premium
Outlets can function as a shopping resort that also includes local
tourist attractions offering bonus experiences, we will be able to
enhance the presence of the local community and entice customers
to come back again. Continuing to be a place overflowing with
excitement will lead to more jobs and increased sales, as well as a
higher level of satisfaction among the staff working there. We want
to maintain such a virtuous cycle and make Premium Outlets a
place where treasured memories are created.
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Concluded a comprehensive partnership agreement with
a local municipality

SUSTAINABILITY

Sustainability
SDGs Initiative

*Gotemba (October, 2019), Rinku (October, 2021)

The Mitsubishi Estate Group has established the Mitsubishi Estate Group Sustainability Vision 2050 as its vision for the year 2050.
In order to achieve this vision, the Mitsubishi Estate Group has established Mitsubishi Estate Group Sustainable Development

Goals 2030 in its Long-Term Management Plan 2030, and has positioned the four themes of Environment, Diversity & Inclusion,
Innovation, and Resilience as milestones defining specific actions. As a member of the Mitsubishi Estate Group, we are
implementing initiatives to realize a sustainable society through the operation of Premium Outlets based on the four themes.

1.Environment

2.Diversity&Inclusion

Creating a community where
people from all walks of life can
play an active role in response to
changes in lifestyles and human
resources

3.Innovation

Creating an innovative
community that continues to
create a new world

Community clean-up
*All facilities

Four key themes
Creating a sustainable
community that proactively
addresses climate change and
environmental issues

In Gotemba, a comprehensive
partnership agreement concerning
regional revitalization was
concluded with Gotemba City and
Ecozzeria Association. In Rinku,
a comprehensive partnership
agreement concerning local tourism
was concluded with Izumisano City.

4.Resilience

Creating a strong and flexible
community that is safe and
secure and can cope with
disasters

Hold regular cleanup activities in
the areas around the outlet malls.
At some of the outlet malls, also
hold “Sporting GOMI” that makes
picking up trash feel like a fun
sporting event.

Hold the Premium Outlets Environmental Awareness
Month (June)

*All facilities

Main Activities
Powering the common areas with renewable energy
*All facilities

Contribute to reducing CO2
emissions from the common areas
in the Premium Outlets in Japan by
completely switching to renewable
energy from solar power (Ami &
Shisui) and Green Energy Certificates
from June 2022.

Installation of groundwater filtration systems
*Ami, Shisui

Install filtration systems, and use
groundwater (well water) for the
water used within the outlet malls.
Ground water has a constant yearround temperature, making it cold
in the summer and warm in the
winter. This will lead to reduced gas
and electricity use and lower burden
on the environment. Also, it will
contribute to ensuring a source of
water in the event of an emergency.
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Installation of charging stations for electric vehicles
*At Sendai Izumi, install at Tapio located next to the Premium Outlets

Install chargers in the parking lot.

Food recycling
*Gotemba

Reduce waste by composting
food scraps from several of the
restaurants in the outlet mall.
The created compost will be used
for the landscaping within the outlet
mall, promoting the beneficial use
of recycled food.

Every June has been designated the
environmental awareness month
during which the initiatives for the
environment are strengthened. This
includes further energy savings in
outlet mall operations and holding
clothing drives (fixed-term).

Hold campaigns in support of the UN High Commissioner
for Refugees (UNHCR)

※Rinku, Tosu, Toki, Kobe-Sanda, Shisui
Set up campaign booths in the
outlet malls, and encourage support
for refugees.

Hold universal service training
*All facilities

Provide customer service training
aimed at improving customer
interactions by experiencing the
interaction from various customer
perspectives.

Hold job fairs
*All facilities

Contribute to creating new jobs and matching
job opportunities in the local community by
holding joint job fairs with tenant companies
and posting job openings on the outlet mall
website.

Initiatives for revitalizing the local community and
promoting tourism

*All facilities

Hold joint tourism promotion
campaigns with local tourist
attractions, hotels, etc. In
addition, hold events at the outlet
malls for introducing local crafts,
agricultural products, tourist
information, etc.

Donation activities
*All facilities

Hold donation drives at the outlet
mall in support of people affected
by disasters.
Donate the money collected to
disaster affected areas through the
government and Japanese Red
Cross Society.

Operating an on-site nursery school
*Gotemba

Establish daycare centers in the
outlet mall to enable employees to
work without having to worry about
childcare.
Improve the work-life balance, and
respond to the diverse labor related
needs.

Customer service role-playing contests
*All facilities

Unique role-playing events are
held at the Premium Outlets to
improve customer service skills and
motivation of employees working in
our tenants.
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CORPORATE PROFILE
OVERVIEW

Corporate name

Mitsubishi Estate • Simon Co., Ltd.

Date established

July 2, 1999

Operations
Capital

Shareholder composition
Officers

Development, ownership and operation of Premium Outlets in Japan
249 million yen

Mitsubishi Estate Co., Ltd.: 60%, Simon Property Group, Inc.: 40%
Representative Director and Chairman

Mark J. Silvestri

Senior Managing Director

Tatsu Maeda

Chief Executive Officer

Masaki Yamagishi

Managing Director

Takehisa Seki

Director

Junichi Tanisawa

Director

Stanley Shashoua

Executive Officer

Yoshichika Ochi

Auditor
Head office address

Number of employees

Ryuichi Enomoto

Auditor

Masaya Oshima

Otemachi Financial City South Tower 19F, 1-9-7 Otemachi, Chiyoda-ku, Tokyo 100-0004
150

ORGANIZATION CHART

Mitsubishi Estate・Simon plans and executes all
operations from development to leasing and property
management, based on the Premium Outlet business
model.
Head
office

● Development Department
● Leasing Department

● Marketing Department

● Public Relations Department
● Operations Department

● Corporate Planning Department

● Human Resources and General Affairs Department
● Fainancial Department

Center

● Gotemba Premium Outlets
● Rinku Premium Outlets
● Sano Premium Outlets
● Tosu Premium Outlets
● Toki Premium Outlets

● Kobe-Sanda Premium Outlets

● Sendai-Izumi Premium Outlets
● Ami Premium Outlets

● Shisui Premium Outlets

● Fukaya-Hanazono Premium Outlets

18

ACHIEVEMENT SUMMARY

2021 Fiscal Year (April 1, 2021 to March 31, 2022)
Operating revenue

44,177 million yen (110% vs. last year)

Operating income
Net income
income
(Millions yen)
��,���
��,���

16,789 million yen (115% vs. last year)

11,870 million yen (125% vs. last year)

Trend in business results
Operating revenue
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Mitsubishi Estate • Simon Co., Ltd.

Otemachi Financial City South Tower 19F, 1-9-7 Otemachi, Chiyoda-ku, Tokyo 100-0004 phone +81-3-3275-5252

https://www.premiumoutlets.co.jp

